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Welcome from the Chairman 
 
 
 
You will have received this Handbook because you are, or are in the process of 
becoming, a new member of the Hidden Britain network – so welcome! You are part 
of something which we hope to see grow from the first 10 centres of the Cumbria 
pilot project to a nationwide network of hundreds. 
 
The pilot project broke new ground in many different ways, but part of the remit was 
that their hard-won experience in working out how to be a Hidden Britain Centre 
should be written up for the benefit of future project groups. This Handbook 
represents that learning, brought together in a format we hope you will find easy to 
use. 
 
It isn’t as daunting as it looks – go to the index and you’ll see that the information has 
been arranged in the sort of logical sequence in which you are likely to need it. Indeed 
you may be some way through the processes described here and can already ‘tick off’ 
a number of stages. Some information you may not need at all, but we have tried to be 
as comprehensive as possible. If you think additional sections are necessary please tell 
us and we will arrange a Handbook update. 
 
In all this your development officer and national Hidden Britain staff are here to help 
you as much as possible. The national company is also a charity and exists only to 
serve the needs of the members of the network – not to make a profit! 
 
So welcome again to the network and I hope that your membership of the Hidden 
Britain movement will see your project grow and develop to the benefit of your 
community. 
 
Revd Dr Gordon Gatward 
Chairman 
Hidden Britain  
 


